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ORACLE

POSITIONING ORACLE
AS A TRUSTED

PARTNER IN RETAIL x
Presentation by WPP

June 23" 2015
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ORACLE

Our global network

Digital personalities

Tha new digital customar personalities
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Walgreens Boots Alliance

Walgreans Boots Alliance
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Walgreens Boots Alliance
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Conversion Approach

How can you turn your careers page into a hiring hub?
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Tesco Club Card

Helping Clubcard to help customers get
the very best from Tesco

A future-proof CRM strategy that we can deliver now

Clubcard




Tesco Club Card
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Coca-Cola — Euro 2016
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Coca-Cola — Euro 2016

An unprecedented 53
nations compating for
24 spats in the firal

51 matches in botal =
20 more than in 2012

- -

Yed Ty
oF 4 billiy
Starting with UEFA EURQ 2016™,
hosted in France
(10 June to 10" Julyd

+ incrediDi@ FE
-a Uniciue -

LTURAL TENSION
! al,

IM 2016, COKE WILL BRING
TOGETHER ALL THE DIFFERENT
TYPES OF FANS

IDENTTY
LONGING




Allied Electronics

Becoming First Choice

Investor Visit

30 November 2017




Allied Electronics

WHAT WE DO
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ICC - Ogilvy PR

PROPOSAL FOR ICC
OGILVY: SPORT MEETS LIFE

Response to ITT
Public Relations, Ambassadors & Influencer Services
14th Feb 2018
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ICC - Ogilvy PR

GLOBALLY AND RIGHT HERE IN
ENGLAND AND WALES.
FROM THE
TO THE

AND SPORTS TALENT?
WE KNOW THEM.
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DESIGN

For more information please contact:
07758 703 354
design@markjeater.co.uk




